
The 2015 Canberra Comedy  Festival has only  just 
finished, but already  we are preparing for the next 
one in March 2016.  Now is the time step forward 
as a partner and gain maximum exposure for your 
business as we start our campaign for  next year.  
Things happen quickly.  We expect to have the 
hugely popular Gala on sale in September!
We have worked with respected brands like DFK 
Everalls, Novotel Canberra, Canberra Centre, 
Canberra Theatre Centre and Coopers to give them 
unique promotional opportunities.  We are a 
comedy  festival, we like to be a little different, and 
we know how to draw a crowd doing it.  Let us put 
everyone in a good mood and introduce them to 
your products and services.

Extensive Publicity
The Canberra Comedy  Festival attracted a crowd of 
over 9000 people at over 60 festival shows in 2015.  
These numbers include the 1800 people at the 
opening night Gala at the Canberra Theatre.  The 
festival has more than doubled in size since it first 
started in 2013.

Television, radio, magazines and newspapers all 
covered the Festival to great effect through our 
advertising and their reporting.  The media loved 
the superstars, including the Umbilical Brothers, 
Peter Hellier, Akmal, Ronny  Chieng, James Byrne 
(IRE), Cal wilson, Tommy Little, Dave Thornton and 
John Safran.  There will be more of these big 
names next year.

Our site www.canberracomedyfestival.com.au was 
busy  with 20000 unique visits to the home page.  
Our social media profile is building too, with 2050 
Facebook members and 1015 Twitter followers.  
We have over 3100 subscribers to our mailing list.  
We handed out 15000 programs.
People want comedy in Canberra.  We have direct 
access to a market that will grow in 2016.

What we can do for you
As we build the event for 2016, we can work with 
you to ensure your business features on our 
website, in the festival program and that you are a 
part of our social media platform.  You will have 
some great advertising opportunities and there will 
be the chance to network with exclusive sponsor 
and media events.

We welcome cash and in-kind partnerships. In 
addition to the categories outlined, we can tailor 
packages for exclusive partnerships.  Full details 
are on the next pages.

Patrick Hornby: 0407 920 997 Email: admin@canberracomedyfestival.com.au

2016
Partnership Packages

Crowd @ the 2015 Gala.

Jason Byrne in the Playhouse
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PARTNERS
DESCRIPTION
Festival partners make a significant contribution to the 
Canberra Comedy Festival.  We could not put it on without 
you.

The package below describes the commitments each 
partner can expect from the Canberra Comedy Festival in 
our relationship.  However, every partner is different, and 
the Festival team is available to discuss tailoring a 
package to your needs.  The Festival can consider 
additional things such as:
• product sales and promotions
• exclusive functions for your and your clients
• banner advertising on the website
• distribution of DL advertising material at festival venues
• plus anything else you can think of that you know would 

work for your business!

standard partnership package

Tickets & 
Functions

4 tickets to the official festival launch and cocktail function.  The festival launch with 
partners and media will be used to announce the program.
6 tickets to the Gala and Opening Night Cocktail Function.
4 tickets to a festival show
2 tickets to a festival show to be given away under a promotion in your name.

Advertising

Advertising space in the official festival program, printed and available online.
Advertisements placed in social media.
Included in partner announcements prior at the start of the Gala.
Listing on the Festivalʼs Partnerʼs page with a link to your website

Branding 
Display

Pull up banner at the festival launch, the Gala and displayed all week at an agreed venue.

Branding on the festival website, on select comedy festival printed material, in social 
media, festival banners and in television advertisements.

Comedy Festival 
Branding

Rights to use ʻCanberra Comedy Festivalʼ and ʻPartnerʼ.

YOUR CONTRIBUTION
Packages for Partner Status start at $6,000 (excl GST).  This amount can be either in cash, or for 
the right partner we would be able to consider an ʻin-kindʼ sponsorship where you might be able 
provide products or services.  Examples include media, accommodation and food & beverage.



SUPPORTERS
DESCRIPTION
We could not put on the Festival without as many supporters as possible.

WHAT’S ON OFFER

Tickets & 
Functions

You will receive 4 tickets to the official festival launch and cocktail function.  The 
festival launch with sponsors and media will be used to announce the program.
2 tickets to the Gala and Opening Night Cocktail Function.
Advance option to purchase discounted tickets to the Gala prior to going on sale to the 
public.

Branding 
Display

Branding on the festival website, on select festival printed material, in social media 
and on festival banners.

Comedy Festival 
Branding

Rights to use ʻCanberra Comedy Festivalʼ and ʻSupporterʼ.

YOUR CONTRIBUTION
Packages for Supporter Status start at $1500 (excl GST).  This amount can be either in cash, or for 
the right supporter we would be able to consider an ʻin-kindʼ arrangement where you might be able 
provide products or services.  Examples include media, accommodation and food and beverage.



SAMPLE IMAGES FROM THE 2015 PROGRAM
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2015

We’re Back!


